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curriculum vitae 2012

Marion de Backer

may 2010 – today 
Studio de Backery
Graphic Design & Game Design: design of educative games,  
strategic board games, family games and card games.

 
nov 2009 – may 2010 
Dart Brand guidance & Design, Amsterdam 
Six months, Senior Designer

 
feb 1999 – nov 2009  
Edenspiekermann, Amsterdam 
(formerly: BRS Premsela Vonk, later on: Eden) 
10,5 years, Senior Designer

 
1997-1999 
Landor, New York 
2 years full time, Senior Designer

1996-1997 
New York, 1 year freelance 
Projects for: Calvin Klein, Culligan Design, Janet Odgis & Co., Parkers, 
Studio Morris, Swatch, Straithline Intl., Wood design, etc

1995-1996 
Schnider & Yoshina, New York 
1 year full time, Graphic Designer

1994-1995 
Inízio, Amsterdam  
(formerly: Hard Werken-ten Cate Bergmans) 
1 year full time, Junior Designer

1993-1994 
Barlock, The Hague 
3 months freelance, Junior Designer

1992 
Studio Dumbar, The Hague 
4 months traineeship and 
4 months freelance

1991 
Peter Saville - Pentagram, London 
3 months traineeship

 

 – ABN AMRO

 – Active Orthopaedics
 – AFK, Amsterdam Fund  
for the Arts
 – Agfa
 – AIM, Amsterdam   
Innovation Motor
 – American Hispanic Council
 – Abril
 – Alfa accountants
 – All Star Corrugated

 – Bank de la Bouchere
 – Belastingdienst (Dutch Tax 
Administration)
 – British Council
 – Brown & Sharpe
 – Bureau Monuments & 
Archeology
 – Calvin Klein
 – Chase Manhattan Vista Funds
 – City of Hangzhou 
 – City of Katwijk 

 – Comcast
 – ConsuWijzer
 – Cultural Heritage  
Noord-Holland
 – De Nederlandsche Bank
 – Discan
 – DLDI

 – Dow Jones Telerate
 – Duke Louis Dreyfus
 – Effective Brands
 – Eurocampus

 – GGZ inGeest
 – GVB, public transport 

Amsterdam

 – HIP, Health Insurance Plan
 – Hogeschool Haarlem
 – ICS Card services
 – Impsat
 – ING Bank

 – ITT Industries

 – Jefferson Pilot
 – KNVB

clients

 

 – KPMG

 – Lodgian
 – Mastermind
 – Mum’s Market
 – Newcourt
 – NIBC
 – Open University Netherlands
 – Panasonic Village Jazz Festival
 – Parkers
 – ProNational
 – Pilot Pens

 – ProGuild
 – PTT

 – Rabobank
 – Rabo Bouwfonds
 – Rational Software
 – Rijksmuseum
 – Robeco 
 – Schnider & Yoshina 
 – Stadgenoot
 – Stradivari Healthclub
 – Swatch

 – Tauw
 – Traverse City
 – Triple P
 – TU/Eindhoven
 – UMC

 – Unit4

 – US Census Bureau
 – VNU

 – Vopak

 – Weekamp Deuren
 – Ziggo

competences computer skills language skills

 – Concept & Strategy
 – Design
 – Design Management
 – Art Direction
 – DTP & Production supervision
 – Project Management 

adobe cs5
 – InDesign
 – Illustrator
 – Photoshop
 – Bridge
 – Acrobat Pro

microsoft office
 – Excel
 – PowerPoint
 – Word

 – Dutch
 mother tongue

 – English 
 excellent skills

 – German
 basic knowledge

Logo Panasonic  
Village Jazz Festival

Logo Lodgian

Logo City of Hangzhou

Logo Eurocampus

Logo Active Orthopaedics

 – BoontjeDop®: educative game for young  
children about nature and healthy nutrition.
 – Trimix®: card game with innovative game 
mechanism.
 – Step & Turn®: abstract strategy game  
with innovative game board.

 – Eden Brand Dictionary: composed with branding 
terminology.
 – Eden Brand Terminology Quiz: playful workshop  
to share knowledge of Brand Dictionary.
 – Graphic Lexicon, English-Dutch vocabulary list.  

 

education

Visual Identity printed 
matter Stadgenoot

Annual Report  
ABN AMRO

Visual Identity
ConsuWijzer

Logo and  
visual style AIM

Logo, visual style and  
web site CENH

Visual Identity  
City of Katwijk

Art school St. Joost, Breda 
Publicity and Graphic Design 
Graduated in 1993

MDGO Fashion & Clothing, Nijmegen 
Presentation and Graphic Design 
Graduated in 1987

courses

Real English,  
by the Redman Institute, Eden 2008

Web design,  
by Mediamatic, Eden 2007

Several workshops and readings regarding 
branding by the EURIB Institute, Eden 2006-2007

Presentation Skills,  
Eden 1999-2000

Presentation Skills,  
Landor 1997

‘Nuts and Bolts’, Brand Identity,  
by Landor 1998

ABN AMRO Holding N.V.

8.5.3.07

Samen maken we van uw huurwoning  
uw thuis 
 
-	Wie	doet	welk	onderhoud?

-	Zorg	voor	extra	zekerheid

-	Tips	voor	aangenaam	wonen

‘Ik wil geen gedoe 
met onderhoud’

onderhoudt

 

f inished prototypes special initiatives



30 Visual style subbrand Prezens, 
part of GGZ inGeest

21 Lettering tradeshow stand  
Rabo Bouwfonds

22 Logo and lettering 
Brown & Sharpe

23 Information brochure Amsterdams 
Fonds voor de Kunst
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7 Screens for ATM machines  
ABN AMRO

25 Logo and visual style 
ConsuWijzer

26 Logo and letterhead 
Eurocampus

27 Logo City of Hangzhou, China 28 Logo, printed matter and web site 
Cultureel Erfgoed Noord-Holland

29 Visual identity printed matter  
TU/Eindhoven

31 Corporate story GGZ inGeest 32 Annual reports VNU

17 House style manual Tauw 18 Grids and basic documents 
Tauw

19 Book ‘The art of a different view’ 
for Tauw

20 Interior of book ‘The art of a 
different view’ for Tauw

24 Annual report Amsterdams 
Fonds voor de Kunst

9 Visual style printed matter 
Stadgenoot

10 Editorial formula for Stadgenoot’s 
community magazine

11 Logo and brochure for Discan’s 
See+Get-it

12 Logo and brochure for Discan’s 
Uarchive

13 Visual identity City of Katwijk 14 Visual style and web site Livz 15 Logo and printed matter 
Panasonic Village Jazz Festival

16 House style manual Impsat

1 AM-magazine ABN AMRO  
Asset Management

2 Constituent identity ABN AMRO 
Asset Management

3 Corporate magazine ABN AMRO 4 Annual report ABN AMRO 5 Key figures annual report 2006  
ABN AMRO

6 Sustainability report  
ABN AMRO 2003

8 Logo and visual style 
Amsterdam Innovation Motor

Where ambition begins 
Second edition  >  May 2005

ABN AMRO recently announced the Group’s  
      new global tag line, ‘Making more possible’ > P 3

Discipline and flair
Kevin Smith takes the stage  >  P 4

Success through synergy  
Spotlight on Indonesia >  P 8

On the rise  
China goes global  >  P 10

Asia

MAKING
MORE 

POSSIBLE 

 Eerste jaargang
nr. 1

juli 2008

4 De fusie verbetert de kwaliteit  
 van wonen en leven

12  De Gulden Winckel: 
van alle markten thuis

20 WerkHotel geeft jongeren 
 houvast 

Gek op bloemen 
Winkel is aanwinst 
voor de buurt

Stadleven
Magazine van Stadgenoot

ABCDEFG
abcdefg
abcdefg 3.0

Orand
Typografie

3

TODAY’S NEEDS
TOMORROW’S DREAMS

ABN AMRO Holding N.V.

8.5.3.07

Spreekkamer
Inloopspreekuur

maandag, dinsdag en vrijdag    8:00-10:00 uur

woensdag 15:00-17:00 uur

maandag en donderdag 19:00-20.30 uur

Mentale hulp altijd dichtbij

RB_076460_Adv_A4.pdf   14-09-2007   11:18:02
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Figures at a glance
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Average RWA

 (in billions of euros) 

Provisioning  

 (in millions of euros)

Provisioning as a % of 

 average RWA

Provisioning as a % of average risk-weighed assets
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C&CC: 59%

WCS: 27 %

PE: 2%
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AM: 4%

GF: 2%

RWA (in billions of euros)
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These figures have been  
prepared in confirmity with 
general accepted accounting 
principles in the Netherlands.

Provisioning as a % of average RWA (r.s)

These figures have been  
prepared in confirmity with 
general accepted accounting 
principles in the Netherlands.

C&CC: 69%

WCS: 15 %

PE: 12%

PC: 5%

AM: 3%

GF: 4%

Revenues 2006 (in %)
 

Operating result 2006 (in%) 

ABN AMRO Snapshot ABN AMRO Snapshot

Balance sheet

Total assets

Group capital

Risk -weighed assets

BIS tier 1 ratio

BIS capital ratio

2005

EUR 608.6 bn

EUR 31.1 bn

EUR 228.4 bn

8.57%

11.26%

Number of employees

In FTE

Netherlands

United States

Brazil

India

United Kingdom

Other countries

Total average number of employees

2005

30,620

22,659

22,678

2,152

3,260

24,070

105,439

2006

29,852

20,830

26,566

3,675

3,552

21,443

105,918

2006

EUR 608.6 bn

EUR 31.1 bn

EUR 228.4 bn

8.57%

11.26%

2005

EUR 608.6 bn

EUR 31.1 bn

EUR 228.4 bn

8.57%

11.26%

GGZ inGeest

Postbus 74077 

1070 BB Amsterdam

T 020 - 788 50 00

www.ggzingeest.nl 

Toonaangevende 
psychische hulp
Op maat en in de buurt

Hoe breng je in de regio  

Amsterdam
innovatie op gang?

Wie zijn partners van AIM?
De initiatieven die AIM in gang zet, 
zullen uiteindelijk gedragen worden door 
de partners uit de verschillende sectoren. 
Initiatiefnemers van AIM:

• Universiteit van Amsterdam
• Vrije Universiteit
• Kamer van Koophandel 
• Gemeente Amsterdam
• Gemeente Almere

• Provincie Noord-Holland
• ING Bank
• ABN-AMRO
• Rabobank

Meer weten?
Voor meer informatie over AIM kunt u 
bellen met 020-5314428 of mailen via 
info@aimsterdam.nl
www.aimsterdam.nl

AIM Amsterdamse Innovatie Motor 

Waar ligt de focus van AIM?
AIM wil innovatie, samenwerking en 
nieuwe bedrijvigheid bevorderen in een 
aantal sectoren. Het gaat om sectoren 
die veelbelovend zijn en die de positie 
van de regio Amsterdam kunnen 
versterken: 

• creatieve industrie, ICT en 
 nieuwe media

• life sciences
• duurzaamheid
• handel en logistiek

Spin off

AIM

AIM

A
IM

AIM

Zorgen voor spin off’s van kennis bij  
de kennisinstellingen

1  Kennisstellingen

Kennis

2. Bedrijfsleven

Creativiteit

Ondernemerschap

Kapitaal

Toename bedrijvigheid regio

3. Overheid

Faciliteren

(subsidies, vestiging, etc)

a i m  i s  e e n  i n i t i a t i e f  v a n  d e  k e n n i s k r i n g  a m s t e r d a m

AIM_drieslag_WT_3.indd   1-3 27-09-2006   15:36:06

Handboek Huisstijl Tauw

Log in

Wachtwoord

zoek

home

D . M . G . H .  V A N  B A S T E N  B AT E N B U R G

U bent ingelogd    log uit Uw saldo 3.493 kaartnummer  15.07.95.737

Uw Livzkaart
ook 
betaalkaart

De Livz
creditkaartNu

aanmelden

nu aanmelden >

meer info >

nu aanmelden >

meer info >
Nieuw op Livz! 
Wordt lid van Livz en veniam, quis nostrud exerci tation ullamcor-
per suscipit lobortis nisl ut aliquip ex ea commodo consequat.  Duis 
autem vel eum iriure   feugait nulla facilisi. Vero eros et accumsan 
suscipit...lees meer  >Mijn Livz account

Mijn gegevens

Mijn transacties

Boeken & dvd’s

ForumMijn favorieten

Duis autem vel eum > 

Feugiat nulla facilisis >  

Blandit praesent > 

Recept van de dag 
Feugait autem vel eum iriure dolor 

molestie consequat  meer info  >

Bewust leven 
Feugait autem vel eum iriure dolor 

molestie consequat  meer info  >

Gezond leven 
Eet u minimaal 2 

ons groente per dag?   

Doe de test  >

Sluit je zorgverzekering af
1000 punten bij je Achmea 
Zorgverzekering  lees meer   >

Koop de producten met het Livz-
label bij Albert Heijn en spaar 
extra Livz-punten  meer info   >

Duurzaam verbouwen en 
Livz-punten sparen met

de Rabobank KlimaatHypotheek'  
meer info   >

>

>

> Lorem ipsum

> Duis autem vel eum

> Feugiat nulla facilisis 

> Blandit praesent

> Esse molestie consequat

> Duis autem vel eum

samen gezond sparen sparen besteden on-line store Livz e-winkels klantenservice

Focus on Polymer Science and Technology

Where innovation starts

Visiting address
Den Dolech 2
5612 AZ  Eindhoven 
The Netherlands

Postal address
P.O.Box 513
5600 MB  Eindhoven  
The Netherlands

Tel. +31 40 247 91 11
www.tue.nl

Where innovation starts

Focus on  
Biomedical Engineering 

Science


